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CIRCULATION ABOUT THE SAIA

SCAFFOLD & ACCESS
SCAFFOLD & ACCESS MAGAZINE SSONA, SCAFTELD & ACCERS
REACHES KEY DEClSlON MAKERS The Scaffold & A Industry Association (SAIA) is the global leader in ad d t
e Scaffo ccess Industry Association is the global leader in advocacy and support on
WlTH PU RC HAS | N G POWER the safe use of scaffold and access equipment. The Association was formed in 1972 and its member
companies represent manufacturers, rental houses, erectors, contractors, educators, suppliers,

BY BUSINESS TYPE laborers, safety professionals and more.

Through its 12 dedicated councils, the SAIA offers its members a diverse range of products and
services to address their professional and business needs. Councils are responsible for the

m Scaffolding/M Contract
caffolding/Masonry Contractors development and implementation of affairs consistent with the product and/or service applicable to

W General Equipment Rental each council, which includes:

m Contractors m MEWP m INTERNATIONAL m SUPPORTED SCAFFOLD
Manufacturer/Distributor/Equi al m CANADIAN COUNCIL m MAST CLIMBING m SUSPENDED SCAFFOLD

W MantiacturerBistributor7tquipment oales m CONSTRUCTION HOIST m PERMANENT INSTALLATION (P)

m MEWP Rental Companies m FALL PROTECTION EQUIPMENT ~ m PLANK AND PLATFORM

m Other - Consultant/Finance m INDUSTRIAL SCAFFOLD m SHORING

W Training Providers, Utility Companies, Industrial Maintenance, SAIA OBJECTIVES:

Airports/Ports & Shipbuilding M Be the unified voice of the scaffold and access industry.

m Promote safety by developing educational and informational material, conducting educational
seminars and training courses, and providing audio-visual programs and codes of safe practices
BY STATE BY REGION and other training and safety aids.
m Work with state, federal and other agencies in developing more effective safety standards.
1992 california 12,459 usa

m Reduce accidents, thereby reducing insurance cost.

1’424 Texas 439 Canada W Assist our members in becoming more efficient and profitable in their businesses.
1,0” New York 69 Mexico

625 Florida . .

854 pennsyivania www.saiaonline.org
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JAN-FEB

COUNCIL FOCUS

Mast climbing
Construction Hoist
EVENT GUIDE
World of Concrete
EVENT PREVIEWS
SAIA Committee Week

ConExpo

AWARDS & PROJECTS

Mast-Driven Hoists
and Platforms Project
of the Year

BONUS DISTRIBUTION:
O World of Concrete
O SAIA Committee Week

Q ConExpo

saiamag @samagazinekhl/

MAR-APR

COUNCIL FOCUS
Suspended
Shoring
EVENT GUIDE
SAIA Committee Week
ConExpo

EVENT PREVIEW
APEX

AWARDS & PROJECTS

Shoring Project of the
Year

BONUS DISTRIBUTION:
0 SAIA Committee Week

Q ConExpo
@ apex

@KHLgroupSA

MAY-JUNE

COUNCIL FOCUS

Industrial
Fall Protection

EVENT GUIDE
APEX

Supported Scaffold
Project of the Year

BONUS DISTRIBUTION:

@ apex

SIGNET ADSTUDY®

JULY-AUG

COUNCIL FOCUS
Plank and Platform

Canadian
EVENT PREVIEWS
ALH Conference

SAIA Annual Convention
& Exposition

A92 Meeting

AWARDS & PROJECTS

Suspended Access
Project of the Year

BONUS DISTRIBUTION:
Q ALH Conference

O SAIA Annual
Convention & Exposition

Q A92 meeting

FREE MARKET RESEARCH

How do you measure recall and readership of your ad\iertisements?

SEPT-OCT

COUNCIL FOCUS
MEWP

Permanent Installation
EVENT GUIDES
ALH Conference

SAIA Annual Convention
& Exposition

A92 Meeting

AWARDS & PROJECTS

Innovation Award

BONUS DISTRIBUTION:
Q ALH Conference

@ saia Annual
Convention & Exposition

@ 192 Meeting

Advertise in the May-June issue of Access, Lift & Handlers with a half page or greater, and we will
provide you with an independent, detailed advertising report that not only measures recall and
readership, but also the awareness, familiarity and perception of your brand.

Scaffold & Access Magazine (SA)

NOV-DEC

COUNCIL FOCUS

International
Supported
EVENT PREVIEW

World of Concrete

AWARDS & PROJECTS

Industrial Collaborative
Project of the Year

BONUS DISTRIBUTION:
O World of Concrete

www.scaffoldmag.com
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UNIQUE ADVERTISING POSITIONS WITHIN SHOW GUIDE ISSUES OR WHEN SUPPORTING NEW PRODUCT
LAUNCHES, PROVIDE UNPARALLELED OPPORTUNITIES FOR HIGH-IMPACT, HIGH-VISIBILITY MARKETING

GATEFOLD: coveR POSITION

Three pages of advertising opening out as a gatefold
from either the front cover or back cover.

BARN DOOR

A split cover revealing your advert
comprising of a full page and two half
page verticals.

Your belly band wrapped
around the magazine with the
option of linking to

your double page spread

of advertising inside the
magazine.

POSTCARD

Attach a postcard to the front cover of the =1
magazine for high visibility marketing that G
every subscriber will see and be engaged.

BOOKMARK

You can guarantee all subscribers see your
advertisement with a bookmark added to
your ad or highlighted with a tabbed insert.

Four pages of
advertising opening
out as a gatefold.

A supplement bound in the
magazine consisting of four or
eight pages.

Other options are available

www.accesslifthandlers.com 5
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VIAGA

sa © USS RATES

scaffold & access magazine

1 3 6

DOUBLE PAGE SPREAD

15.75in W x 10.75in H (400mm W x 273mm H) 56,300 $6,140 $5,830

FULL PAGE

7.875in W x 10.75in H (200mm W x 273mm H) $4,330 $4,200 $3,980

HALF PAGE ISLAND

4.625in W x 6.625in H (118mm W x 168mm H) $3,480 $3,350 $3,010

HALF PAGE VERTICAL

3.375in W x 9.875in H (86mm W x 251mm H) $3,250 $3130 52,810

HALF PAGE HORIZONTAL

7062in W x 4.625in H (180mm W x 118mm H) $3,250 $3,130 52,810

THIRD PAGE VERTICAL

2.250in W x 9.875in H (57mm W x 251mm H) 52,600 52,480 52,160

THIRD PAGE HORIZONTAL

7.062in W x 3125in H (180mm W x 80mm H) 52,600 52,480 52,160

QUARTER PAGE

3.375in W x 4.625in H (86mm W x 118mm H) $1,.840 $1.730 $1.420

30% surcharge for cover positions (INSIDE FRONT COVER, INSIDE BACK COVER, OUTSIDE BACK COVER)

saiamag @samagazinekhl/ @KHLgroupSA Scaffold & Access Magazine (SA)

Link additional media to your
digital advertisement when
viewed via the Access,

Lift & Handlers app.

Images limited to 10 per slide show (JPG or
PNG only) | Video supplied as MP4 format
(max. 30MB) or YouTube link | Sound supplied
as MP3 format (max. 15mb)

BLEED SIZE: Please add 0.125in (3mm) bleed to all edges of full page and

DPS ad sizes.

COLOR: CMYK only - do not use RGB or spot color

BONUS DIGITAL ISSUE: All advertisements are included in the digital version
of the magazine and are linked to the company website. Please supply high
resolution pdf files.

Please send all relevant materials to: production@khl.com

www.scaffoldmag.com
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WEBSITE

1,882

PAGE VIEWS/MONTH

1131

UNIQUE VISITORS

1:28

SESSION TIME

. Google Analytics

TOP 10 LOCATIONS

6 ITALY

7 NORWAY
8 GERMANY
9 INDIA

10 SWEDEN

UNITED STATES
UNITED KINGDOM
CANADA

CHINA

FRANCE

g b WON =

saiamag @samagazinekhl/

WALLPAPER
Wallpaper is ‘sticky' and is the only

banner that is visible the whole time.

Only available for desktop view. Run
of site.

© 3,320 per montn

SPONSORED CONTENT

Demonstrate that you are a market
leader and expert in your field by
expanding on a key subject via a
longer article or video. Run of site.

6 4,230 per month

@KHLgroupSA

w WEBIHAR
ARITEiNG '=T""'i'£m

S

Scaffold & Access Magazine (SA)

) & A

TOP BILLBOARD

High profile position to promote
your, brand, exhibition or product
lines. Run of site.

6 2,940 per month

MPUs

High profile position to promote,
brand, exhibition or product lines.
Run of site.

MPU1 € 2,570 per month
MPU2 € 2,030 per month
MPU3 € 1,680 per montn
MPU4 € 1,680 per month

IN-CONTENT
LEADERBOARD

Whether you want to build brand
awareness or drive leads for your
business, this format can do it all.

€ 2,030 per mont

www.scaffoldmag.com
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NEWSLETTER

6,721

WEEKLY DISTRIBUTION

3291%

OPEN RATE

12.88%

CLICK THROUGH RATE

AVERAGE CLICK THROUGH RATE
BY POSITION

SPONSORED CONTENT: 0.98%
BANNER: 0.52%
BUTTON: 0.29%

SPONSORED

CONTENT 1

Whether you want to build brand
awareness or drive leads for your
business, this format can do it all.

9 4,920 per month

SPONSORED

CONTENT 2

Whether you want to build brand
awareness or drive leads for your
business, this format can do it all.

9 4,080 per month

BUTTON
Cost effective digital branding.

9 I,OZO per month

Sdnewsletter

[~ ™ L]

¥ enl isweywswid Iy BT Paidi Ll

Fe FAOLAS T, papesis 001 0% Do ipin i

Arml swas Puire

Get the latest scaffold and access industry
news delivered directly to your inbox. Beyond
breaking news, the SA newsletter also
features relevant industry videos, in-depth
features, market analysis and more.

- SPONSOR BANNERS
1&2, 3&4, 5&6

Excellent brand building position
& within high quality editorial content.
LGMG
- 1 & 2 9 1,770 per month
3 &4©1,550 per monts
h ‘ 3 5&691,340 per month

Akead ol Hh'd“h} “
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DIGITAL ISSUE SPONSORSHIP

Solus position available on the download email sent to
all Access, Lift and Handlers' digital readers for every
issue (6 in 2023). Total SA digital circulation is 9,235.

WHITE PAPERS

o

Promote your business solutions by providing in-depth
coverage on topics that discuss technical issues,
sustainability, health and safety and more.

saiamag @samagazinekhl/

@KHLgroupSA

Looking to dominate the digital edition of ALH? By
advertising on the first page of the digital issue,
opposite the front cover, your marketing message will
be seen before anything else. There's no better way
to showcase your business and products - while also
benefiting from ALH's digital circulation of 9,235.

WEBINARS & ONLINE EVENTS

A great way to engage with a global audience to
promote brand awareness, new products, technical
topics and so much more. With webinars and online

events, we can offer a full event package that includes
hosting, moderating, promoting, recording and all other
related elements.

Scaffold & Access Magazine (SA)

A highly effective way to get marketing messages
to a specific, chosen audience. Target up to 11,846
unique e-mail addresses from our access contacts
database to grow your business, showcase your
products to key decision makers and alert potential
buyers of what's to come. Please allow a 15%
reduction to accommodate data permissions.

REMARKETING

How KHL's remarketing advertising works

Amplify your message and
engage with a targeted
audience that is interested in
your products and services.
Remarketing is the process

of (@anonymously) following

or tracking website visitors
online after they have left a
website where they are served
advertisements via a cookie.

BASE COST 9 7,500 Includes project setup, brand safety,

250,000 impressions and optimization.

ADDITIONAL IMPRESSIONS @) 3,000 Per 250,000 impressions.

www.scaffoldmag.com
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CONTACT US
KHL OFFICES

USA HEAD OFFICE
KHL Group Americas LLC
14269 N 87th Street, Suite 205

Scottsdale, AZ 85260, USA scafféla & access magazine
+1480 535 3862

L roupmeras L0 SCAFFOLD & ACCESS TEAM

205 W. Randolph Street, Suite 1320

Chicago, IL 60606, USA

+1 312 496 3314 TONY RADKE LINDSEY ANDERSON LARRY STEWART
USA WAUKESHA OFFICE Vice President, Sales ? Editor J 1 Contributor

20855 Watertown Road, Suite 220 + 602 721 6049 ] +1 312 929 4409 0 +19182003045
Waukesha, Wl 53186-1873, USA tony.radke@®khl.com 4 lindsey.anderson@khl.com <8y larry.stewart@khl.com
+] 262 754 4100

UNITED KINGDOM (Head Office)

KHL GFQUP LLP : EUAN YOUDALE ALISTER WILLIAMS

Southfields, Southview Road Access International Editor Global Vice President of Sales

Wadhurst, East Sussex, TN5 6TP, UK +44 (0)1892 786214 +1843 637 4127

+44 (0)1892 784 088 euan.youdale@khl.com alisterwilliams@khl.com

GERMANY OFFICE
KHL Group, Niembllerstr. 9
73760 Ostfildern (Stuttgart), Germany

ChINK OFFICE GLOBAL SALES REPRESENTATIVES

KHL Group China

Room 769, Poly Plaza, No.14, South Dong NORTH AMERICA UK/IRELAND FRANCE GERMANY/SPAIN
Zhi Men Street, Dong Cheng District Tony Radke Ollie Hodges Hamilton Pearman Petra Kaiser
Beijing 100027, PR. China +1602 7216049 +44 (0)1892 786253 +33 (0)1 45930858 +49 (0)711 3416 7472
+86 (0)10 6553 6676 tony.radke@khl.com ollie.hodges@khl.com hpearman@wanadoo.fr petrakaiser@khl.com
?ﬁ%{::ﬁﬂg::gﬁ?“wE ITALY THE NETHERLANDS/BELGIUM SWITZERLAND/AUSTRIA/ TURKEY
Av. Manguehue 151, of 1108, Las Condes Fabio Potesta SCANDINAVIA/LUXEMBOURG EASTERN EUROPE Emre Apa
Santiago, Chile 39 010 5704948 Arthur Schavemaker Simon Battershy +90 532 3243616
+56 2 zgé5 0321 info@mediapointsrl.it +31(0)547 275005 +49 7113416 7470 emre.apa@apayayincilik.com.tr
arthur@kenter.nl simon.battersby@khl.com
CHINA JAPAN KOREA

Cathy Yao Michihiro Kawahara Simon Kelly
86 (0)10 65536676 +81(0)3 32123671 +44 (0)1892 786223
cathy.yao@khl.com kawahara@rayden.jp simon.kelly@khl.com

www.khl.com www.scaffoldmag.com
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